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The Destination Search™ platform provides publishers with the tools needed to optimize 

local advertising revenue opportunities - the combination of enhanced local content and 

differentiated delivery results in a winning online search advertising destination

Destination Search

To stay competitive today, you need to be able to expand your traditional service 
offerings beyond the print based environment. Local Matters Destination Search 
platform lets you build and evolve your online business; enabling you to migrate your 
current print advertising content online to deliver a state of the art portal that 
focuses on local search, extending the distribution reach of your advertisers to 
consumers using the internet.

Our Destination Search platform will transform your business listings, giving you the 
tools you need to compete in the online marketplace. Users will enjoy the ability to 
search your data for relevant results and save, publish and edit useful information in 
order to create lists, itineraries and personal reminders; while intuitive mapping 
applications allow them to plot buyers and sellers, locate suppliers, plan routes and 
finds points of interest nearby.

Providing this highly-interactive and innovative consumer experience brings value to 
local users and makes your site a sought-after local advertising destination.
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The Destination Search installation includes a user 
interface that integrates your chosen platform features in 
a turnkey package. The design and layout is created to 
meet your specifications, and site functionality is custom 
developed to meet your unique business needs.

The foundation of Destination Search: ontology, 

search and content

The Destination Search platform is composed of search, 
ontology and content layers. In most cases, content is 
extracted from an existing publication site, such as Yellow 
Pages directories.

The Local Matters Ontology, called the Directory 
Knowledge Base, is a system for describing content and 
creating meaningful relationships between search terms 
based on context. The Directory Knowledge Base can be 
custom-configured for each installation to fine-tune search 
relevancy for your business needs. 

A sampling of the most common customer-centric 
relevancy options include:

¥ Direct popularity ranking (ratings and reviews)
¥ Indirect popularity ranking (search logs and post-
    search use)
¥ Location proximity ranking (search within a specific
    map area)

Similarly, search relevancy for advertisers can be 
configured to include such options as:

¥ Direct pay for placement
¥ Tiered results and listings rotated in-band
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Transforming the search experience 

To provide a valuable search experience for your 
consumers, you need to transform your business listings 
into a strong local search portal, one that meets their 
ever-increasing needs. The Destination Searchª 
platform transforms your business listings into a robust 
consumer-driven local search portal. The portfolio of 
advanced features offered: search, mapping, directory, 
shopping and planning tools, not only allow you to build 
a favorable consumer brand but also drive repeat traffic 
maximizing publisher advertising revenue. 

Our platform doesn't simply stop at local search, it allows 
customers to read and write reviews, compare 
businesses, and search for businesses within a specific 
map area or neighborhood.  They can then organize this 
information in personal lists, create itineraries to multiple 
businesses for running errands, view traffic information 
for an itinerary and share this information with friends 
and colleagues.

Backed by an understanding of consumers’ buying 

behavior

The design for Destination Search was based on 
consumer buying behavior. Once they recognize a need 
for a product or service, they perform research, evaluate 
the alternatives and make a decision, which is followed 
by purchase. We used this general model of consumer 
buying behavior as rationale behind the interactive 
nature and overall structure of the Destination Search 
features: search, compare, map and map-based search, 
organize, itinerary and share.
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Destination Searchª  Overview

By executing the proper Destination Search strategy, 
your site can obtain strong traffic, revenue growth and 
meaningful competitive differentiation. Then to build and 
maintain consumer loyalty, it will need detailed content 
for effective display, brands and interaction. 

Destination Search presents your consumer with a 
continually evolving and expanding set of capabilities 
that provide increasingly detailed and relevant content. It 
also features comparative information from which 
consumers can browse, compare, select, interact and 
ultimately complete their transaction.

Refined and relevant search based on
consumer learning

Destination Search surpasses the simple keyword 
search with:

• A search experience that mimics the shopping

    experience, including consumer decision-making
    support from sorted search results
• Context-sensitive search results for category, product 

    and brand search

Personalized, organized information

Consumers will return to Destination Search again and 
again because it allows them to:

• Save searches and locations from anywhere within

    the site
• Personalize lists from successful search results

• Annotate saved listings with individual notes

• Save customized locations such as “home” or “work”

Customized mapping

Local Matters Destination Search mapping features can 
be customized to use a number of mapping engines 

including DeCarta and TeleAtlas, enabling near 
worldwide map tile coverage.
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The mapping functions allow for:

• Geocoding addresses and points of interest
• Rendering maps
• Providing real-time traffic information to calculate 
    routes around major incidents
• Aerial photo imaging
• Smooth pan and zoom
• Multi-stop driving directions with the ability to add 
    customized merchant information and find businesses 
    along the route
• Informative and interactive “fly-outs” that can include 
    business logos
• Find nearby: find listings near a previous search
• Polyline/Polygon display on maps to show local areas, 
    such as neighborhoods and shopping districts

Comparing

This attribute allows for a side-by-side comparison of 
businesses based on user-submitted ratings and 
reviews. Users can also compare selections based on 
business descriptions, including information on the 
specific products and services they offer, their distance 
from a specified location or by the business advertising 
(such as a Yellow Pages ad).

Easy communication and sharing 

Destination Searchª also enhances the consumer 
experience with sharing features that allow them to 
immediately communicate and interact with businesses. 
Through the use of email, tell-a-friend features and 
individualized messages, interaction and brand loyalty 
are strengthened.
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Innovative map-based searching 

Consumers are provided with a larger number of results 
than they would be when using a traditional search. 
Then, using the map area to determine the search area, 
they can refine and/or expand search results by panning 
and zooming the map. Results are not limited arbitrarily; 
however, the user can choose to limit results to specific 
defined areas such as neighborhoods.

About Local Matters, Inc.

Local Matters, Inc., with more than 40 customers in 18 
countries, provides specialized technology products and 
media services that enable Yellow Pages publishers an 
Directory Assistance service providers to capitalized on 
emerging opportunities in the local search market. Local 
Matters’ products and services are designed to allow its 
clients to deliver improved online and voice-based local 
search services, creating expanded advertising and 
other revenue opportunities. Visit the company at 
www.localmatters.com 

Denver Office

1221 Auraria Parkway
Denver, Colorado 80204
Phone: 303.572.1122
Fax: 303.572.1123

Fort Lauderdale Office

6301 Northwest Fifth Way,
Suite 4000
Fort Lauderdale, FL 33309-6186
Phone: 954.689.6300
Fax: 954.689.6360

New Orleans Office

3445 North Causeway Blvd.
Suite 401
Metairie, LA 70002
Phone: 504.297.2400 x2225
Fax: 504.297.2168

St. George Office

1240 East 100 South
Suite 5
St. George, Utah 84790
Phone: 435.652.3056
Fax: 435.652.3066

London Office

Shelland House
91 High Street
Marshfield
South Gloucestershire
SN14 8LT, UK
Phone: 01225 891245 
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